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Percentage of small businesses belonging to a franchise organisation, 2008 125
Percentage of small businesses belonging to a franchise organisation, 2008 (data) 126
Usage of commercial affinity groups to contract business insurance services by small businesses belonging to

a commercial affinity group, 2008 128
Usage of commercial affinity groups to contract business insurance services by small businesses belonging to

a commercial affinity group, 2008 (data) 129
Accessibility of business insurance provider: small business evaluation of leading providers, 2008 133
Breadth / quality of business insurance products offered: small business evaluation of leading providers, 2008 134
Breadth / quality of extra services offered: small business evaluation of leading providers, 2008 135
Ease of contact with business insurance provider: small business evaluation of leading providers, 2008 136

Frequency of contact with business insurance provider: small business evaluation of leading providers, 2008 137
Personal contact with a named business insurance adviser: small business evaluation of leading providers,
2008 138
Efficiency of business insurance provider at the point of sale: small business evaluation of leading providers,
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2008 139
Efficiency of business insurance provider on an on-going basis: small business evaluation of leading providers,
2008 140
Faimess of claims management (if used): small business evaluation of leading providers, 2008 141
Premiums charged for the main business insurance package: small business evaluation of leading providers,
2008 142
Likelihood of small businesses changing main business insurance package during next 12 months: small
business evaluation of leading providers, 2008 143
Overview of performance of AlG according to small business customers, 2008 144
Overview of performance of Allianz according to small business customers, 2008 145
Overview of performance of AXA according to small business customers, 2008 146
Overview of performance of Co-operative Insurance according to small business customers, 2008 147
Overview of performance of Endsleigh according to small business customers, 2008 148
Overview of performance of Hiscox according to small business customers, 2008 149
Overview of performance of NFU Mutual according to small business customers, 2008 150
Overview of performance of Norwich Union according to small business customers, 2008 151
Overview of performance of RBS Insurance according to small business customers, 2008 152
Overview of performance of RSA according to small business customers, 2008 153
Overview of performance of Simply Business according to small business customers, 2008 154
Overview of performance of Swinton according to small business customers, 2008 155
Overview of performance of Towergate according to small business customers, 2008 156
Overview of performance of Zurich according to small business customers, 2008 157
Overview of performance of other providers according to small business customers, 2008 158
Requirement of business with male owners for any form of business insurance 2008 161
Holdings by business with male owners of specific forms of business insurance 2008 162
Number of relationships for business insurance held by business with male owners, 2008 163
Providers from which main business insurance packages and secondary insurance products of business with
male owners are acquired, 2008 164
Percentage of businesses with male owners belonging to a commercial affinity group, 2008 165
Usage of commercial affinity groups to acquire business insurance by businesses with male owners,

2008 166
Requirement of businesses with female owners for any form of business insurance 2008 169
Holdings by businesses with female owners of specific forms of business insurance 2008 170
Number of relationships for business insurance held by businesses with female owners, 2008 171
Providers from which main business insurance packages and secondary insurance products of businesses

with female owners are acquired, 2008 172
Percentage of businesses with female owners belonging to a commercial affinity group, 2008 173
Usage of commercial affinity groups to acquire business insurance by businesses with female owners,

2008 174
Requirement of building and construction businesses for any form of business insurance, 2008 177
Holdings by building and construction businesses of specific forms of business insurance, 2008 178
Number of relationships for business insurance held by building and construction businesses, 2008 179
Providers from which main business insurance packages and secondary insurance products of building and
construction businesses are acquired, 2008 180
Percentage of building and construction businesses belonging to a commercial affinity group, 2008 181
Usage of commercial affinity groups to acquire business insurance by building and construction

businesses, 2008 182
Requirement of child or pet care businesses for any form of business insurance 2008 185
Holdings by child or pet care businesses of specific forms of business insurance 2008 186
Number of relationships for business insurance held by child or pet care businesses, 2008 187
Providers from which main business insurance packages and secondary insurance products of child or pet

care businesses are acquired, 2008 188
Percentage of child or pet care businesses belonging to a commercial affinity group, 2008 189
Usage of commercial affinity groups to acquire business insurance by child or pet care businesses, 2008 190
Requirement of education or training businesses for any form of business insurance 2008 193
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Holdings by education or training businesses of specific forms of business insurance 2008 194
Number of relationships for business insurance held by education or training businesses, 2008 195
Providers from which main business insurance packages and secondary insurance products of education or
training businesses are acquired, 2008 196
Percentage of education or training businesses belonging to a commercial affinity group, 2008 197
Usage of commercial affinity groups to acquire business insurance by education or training

businesses, 2008 198

Requirement of healthcare or other related services businesses for any form of business insurance, 2008 201
Holdings by healthcare or other related services businesses of different forms of business insurance, 2008 202
Number of relationships for business insurance held by healthcare or other related services businesses, 2008 203
Providers from which main business insurance packages and secondary insurance products of healthcare or
other related service businesses are acquired, 2008 204
Percentage of healthcare or other related services businesses belonging to a commercial affinity group, 2008 205
Usage of commercial affinity groups to acquire business insurance by healthcare or other related

services businesses, 2008 206
Requirement of hotel, restaurant, café and pub businesses for any form of business insurance 2008 209
Holdings by hotel, restaurant, café and pub businesses of different forms of business insurance, 2008 210

Number of relationships for business insurance held by hotel, restaurant, café and pub businesses, 2008 211
Providers from which main business insurance packages and secondary insurance products of hotel,

restaurant, café and pub businesses are acquired, 2008 212
Percentage of hotel, restaurant, café and pub businesses belonging to a commercial affinity group, 2008 213
Usage of commercial affinity groups to acquire business insurance by hotel, restaurant, café and pub

businesses, 2008 214
Requirement of |.T. services businesses for any form of business insurance 2008 217
Holdings by I.T. services businesses of specific forms of business insurance 2008 218
Number of relationships for business insurance held by I.T. services businesses, 2008 219
Providers from which main business insurance packages and secondary insurance products of I.T. services

businesses are acquired, 2008 220
Percentage of |.T. services businesses belonging to a commercial affinity group, 2008 221
Usage of commercial affinity groups to acquire business insurance by I.T. senvices businesses, 2008 222

Requirement of logistics, motor trades or transportation businesses for any form of business insurance, 2008 225
Holdings by logistics, motor trades or transportation businesses of different forms of business insurance,

2008 226
Number of relationships for business insurance held by logistics, motor trades or transportation businesses,

2008 227
Providers from which main business insurance packages and secondary insurance products of logistics,

motor trades or transportation businesses are acquired, 2008 228
Percentage of logistics, motor trades or transportation businesses belonging to a commercial affinity group,

2008 229
Usage of commercial affinity groups to acquire business insurance by logistics, motor trades or

transportation businesses, 2008 230
Requirement of media, marketing or entertainment businesses for any form of business insurance

2008 233

Holdings by media, marketing or entertainment businesses of different forms of business insurance, 2008 234
Number of relationships for business insurance held by media, marketing or entertainment businesses, 2008 235
Providers from which main business insurance packages and secondary insurance products of media,

marketing or entertainment businesses are acquired, 2008 236
Percentage of media, marketing or entertainment businesses belonging to a commercial affinity group, 2008 237
Usage of commercial affinity groups to acquire business insurance by media, marketing or entertainment

businesses, 2008 238
Requirement of professional or financial services businesses for any form of business insurance 2008 241
Holdings by professional or financial services businesses of different forms of business insurance, 2008 242

Number of relationships for business insurance held by professional or financial services businesses, 2008 243
Providers from which main business insurance packages and secondary insurance products of professional
or financial services businesses are acquired, 2008 244
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Percentage of professional or financial services businesses belonging to a commercial affinity group, 2008 245
Usage of commercial affinity groups to acquire business insurance by professional or financial services

businesses, 2008 246
Requirement of property management or rental businesses for any form of business insurance 2008 249
Holdings by property management or rental businesses of different forms of business insurance, 2008 250

Number of relationships for business insurance held by property management or rental businesses, 2008 251
Providers from which main business insurance packages and secondary insurance products of property
management or rental businesses are acquired, 2008 252
Percentage of property management or rental businesses belonging to a commercial affinity group, 2008 253
Usage of commercial affinity groups to acquire business insurance by property management or rental

businesses, 2008 254
Requirement of retailing or other high street services businesses for any form of business insurance
2008 257

Holdings by retailing or other high street services businesses of different forms of business insurance, 2008 258
Number of relationships for business insurance held by retailing or other high street services businesses,

2008 259
Providers from which main business insurance packages and secondary insurance products of retailing or

other high street services business held, 2008 260
Percentage of retailing or other high street services businesses belonging to a commercial affinity group,

2008 261
Usage of commercial affinity groups to acquire business insurance by retailing or other high street services
businesses, 2008 262
Requirement of other consumer or business services businesses for any form of business insurance

2008 265

Holdings by other consumer or business services businesses of different forms of business insurance, 2008 266
Number of relationships for business insurance held by other consumer or business services businesses,

2008 267
Providers from which main business insurance packages and secondary insurance products of other

consumer or business services business held, 2008 268
Percentage of other consumer or business services businesses belonging to a commercial affinity group,

2008 269
Usage of commercial affinity groups to acquire business insurance by other cons. or business services
businesses, 2008 270
Requirement of home-based businesses for any form of business insurance 2008 273
Holdings by home-based businesses of specific forms of business insurance 2008 274
Number of relationships for business insurance held by home-based businesses, 2008 275
Providers from which main business insurance packages and secondary insurance products of home-based
businesses are acquired, 2008 276
Percentage of home-based businesses belonging to a commercial affinity group, 2008 277
Usage of commercial affinity groups to acquire business insurance by home-based businesses, 2008 278
Requirement of recently-established businesses for any form of business insurance 2008 281
Holdings by recently-established businesses of specific forms of business insurance 2008 282
Number of relationships for business insurance held by recently-established businesses, 2008 283
Banks with which main business current accounts and secondary insurance relationships of

recently-established businesses are acquired, 2008 284
Percentage of recently-established businesses belonging to a commercial affinity group, 2008 285
Usage of commercial affinity groups to acquire business insurance by recently-established businesses,

2008 286
Requirement of self-employed individuals for any form of business insurance 2008 289
Holdings by seff-employed individuals of specific forms of business insurance 2008 290
Number of relationships for business insurance held by self-employed individuals, 2008 291
Providers from which main business insurance packages and secondary insurance products of self-employed
individuals are acquired, 2008 292
Percentage of self-employed individuals belonging to a commercial affinity group, 2008 293
Usage of commercial affinity groups to acquire business insurance by self-employed individuals, 2008 294
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Requirement of businesses with high cash or cheque receipts for any form of business insurance 2008 297
Holdings by businesses with high cash or cheque receipts of different forms of business insurance

service, 2008 298
Number of relationships for business insurance held by businesses with high cash or cheque receipts, 2008 299
Providers from which main business insurance packages and secondary insurance products of businesses

with high cash or cheque receipts are acquired, 2008 300
Percentage of businesses with high cash or cheque receipts belonging to a commercial affinity group, 2008 301
Usage of commercial affinity groups to acquire business insurance by businesses with high cash or cheque

receipts, 2008 302
Requirement of businesses with intemational revenues for any form of business insurance 2008 305
Holdings by businesses with intemational revenues of specific forms of business insurance, 2008 306
Number of relationships for business insurance held by businesses with international revenues, 2008 307
Providers from which main business insurance packages and secondary insurance products of businesses

with intemational revenues are acquired, 2008 308
Percentage of businesses with intemational revenues belonging to a commercial affinity group, 2008 309
Usage of commercial affinity groups to acquire business insurance by businesses with intemational

revenues, 2008 310
Requirement of businesses with online revenues for any form of business insurance 2008 313
Holdings by businesses with online revenues of specific forms of business insurance 2008 314
Number of relationships for business insurance held by businesses with online revenues, 2008 315
Providers from which main business insurance packages and secondary insurance products of businesses

with online revenues are acquired, 2008 316
Percentage of businesses with online revenues belonging to a commercial affinity group, 2008 317
Usage of commercial affinity groups to acquire business insurance by businesses with online revenues,

2008 318
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