
  

  

 

Finaccord 
web: www.finaccord.com, e-mail: info@finaccord.com 

  

 
 

 
 
 
 

Table of Contents



AFFINITY AND PARTNERSHIP MARKETING IN UK TRAVEL INSURANCE 
 

© FINACCORD (04/2010) 
 

II

TABLE OF CONTENTS 
 

 
0.0 EXECUTIVE SUMMARY ................................................................................................................... 1 
 
Research background and structure ....................................................................................................... 2 
Packaged accounts and payment cards are second to travel companies by number of partnerships..  
 ................................................................................................................................................................... 2 
Single partnerships are the predominant type of operating model ........................................................ 3 
AXA has the most relationships, from diverse sectors, while Europ Assistance has a narrower focus  
 ................................................................................................................................................................... 3 
This contrast is even more striking between Mondial Assistance and Fortis Insurance ...................... 3 
Benefits managers form an important part of the broker landscape ...................................................... 3 
Expertise in administration may be more important than price comparison .......................................... 4 
 
1.0 INTRODUCTION ................................................................................................................................ 5 
 
Rationale .................................................................................................................................................. 6 
The channels used to distribute financial products and services in the UK continue to proliferate ...... 6 
The affinity and partnership marketing universe ..................................................................................... 7 
Methodology ............................................................................................................................................ 8 
Finaccord ................................................................................................................................................. 9 
UK affinity and partnership marketing publications ................................................................................. 9 
Other UK consumer research publications ............................................................................................. 9 
UK small business financial services research publications ................................................................ 10 
PartnerBASE™ ..................................................................................................................................... 10 
Definitions .............................................................................................................................................. 11 
 
2.0 MARKET OVERVIEW ..................................................................................................................... 12 
 
Affinities and partnerships in UK travel insurance ......................................................................... 13 
Finaccord’s research identifies nearly 600 affinity schemes for travel insurance ............................... 13 
Over half of affinity partners offer travel insurance in seven categories .............................................. 13 
Just over half of these relationships involve a single partnership... ..................................................... 15 
... while brokers take another 30% of them ........................................................................................... 15 
AXA is the leading underwriter by number of relationships, drawn from a variety of partners... ........ 15 
... followed by Europ Assistance, serving travel companies and online aggregators and brokers .... 15 
Mondial Assistance also works with the travel trade, in contrast to Fortis Insurance ......................... 15 
Benefits managers include travel insurance as a standard part of their packages ............................. 16 
Leading brokers concentrate on specific types of partner, such as charities for Heath Lambert... .... 17 
... or other online aggregators and brokers for Moneysupermarket.com and BeatThatQuote.com .. 17 
 
3.0 NOT-FOR-PROFIT AFFINITY GROUPS ....................................................................................... 18 
 
3.1 Charities ........................................................................................................................................... 19 
Introduction ........................................................................................................................................... 19 
Analysis of partnerships ..................................................................................................................... 19 
Heath Lambert provides insurance for people with specific medical conditions... .............................. 19 
... in contrast to charities whose aim is revenue generation through affinity partnerships .................. 19 
3.2 Lifestyle organisations .................................................................................................................. 21 
Introduction ........................................................................................................................................... 21 
Analysis of partnerships ..................................................................................................................... 21 



AFFINITY AND PARTNERSHIP MARKETING IN UK TRAVEL INSURANCE 
 

© FINACCORD (04/2010) 
 

III

Four organisations with a connection to travel have made specific arrangements for insurance... ... 21 
... in contrast to those for whom it is simply one of a range of benefits................................................ 21 
3.3 Political parties ............................................................................................................................... 23 
Introduction ........................................................................................................................................... 23 
Political parties might have to find new partners if they wish to offer travel insurance ....................... 23 
3.4 Professional associations ............................................................................................................ 24 
Introduction ........................................................................................................................................... 24 
28 professional associations possess in excess of 30,000 individual members................................. 24 
Analysis of partnerships ..................................................................................................................... 26 
Benefits managers provide most of the travel insurance partnerships, especially Parliament Hill .... 26 
3.5 Sports organisations ..................................................................................................................... 28 
Introduction ........................................................................................................................................... 28 
Perkins Slade is the leading broker, often with Fortis Insurance ......................................................... 28 
Specialist risks and high-value insurance is handled by Lloyd’s syndicates in three cases ............... 28 
3.6 Trade associations ......................................................................................................................... 30 
Introduction ........................................................................................................................................... 30 
Analysis of partnerships ..................................................................................................................... 33 
Only one trade association offers travel insurance and no other financial services ........................... 33 
Private Health Partnership has added travel insurance to its range of health products ..................... 33 
3.7 Trade unions ................................................................................................................................... 35 
Introduction ........................................................................................................................................... 35 
Analysis of partnerships ..................................................................................................................... 37 
UIA is the main partner for trade unions, and has a partnership with Fortis for travel insurance... .... 37 
... while Endsleigh is the only broker to work with more than one trade union by a broker model ..... 37 
3.8 Universities ...................................................................................................................................... 39 
Introduction ........................................................................................................................................... 39 
The University of Southampton’s range of financial services can grow with Protect your bubble ..... 39 
 
4.0 FINANCIAL PARTNERS ................................................................................................................ 40 
 
4.1 Banks................................................................................................................................................ 41 
Introduction ........................................................................................................................................... 41 
Analysis of partnerships ..................................................................................................................... 42 
As many banks sell travel insurance as sell motor insurance .............................................................. 42 
Bank takeovers imply that partnerships may change in the next couple of years .............................. 42 
4.2 Building societies ........................................................................................................................... 44 
Introduction ........................................................................................................................................... 44 
Analysis of partnerships ..................................................................................................................... 44 
The Nationwide’s partnership with Liverpool Victoria extends to several brands... ............................ 44 
Does the high proportion of changes since 2008 indicate weakness in this channel? ....................... 44 
4.3 Credit unions ................................................................................................................................... 46 
Introduction ........................................................................................................................................... 46 
Analysis of partnerships ..................................................................................................................... 47 
MEMBERS Financial Services is the leading partner, but does not serve most of the largest unions. .  
 ................................................................................................................................................................. 47 
4.4 Friendly societies ........................................................................................................................... 49 
Introduction ........................................................................................................................................... 49 
Analysis of partnerships ..................................................................................................................... 51 
One underwriter and one captive broker are active among friendly societies for travel insurance .... 51 
4.5 Insurance companies .................................................................................................................... 52 
Introduction ........................................................................................................................................... 52 
Analysis of partnerships ..................................................................................................................... 53 
Most non-life companies not manufacturing their own travel insurance offer it through a partner ..... 53 
AXA and Europ Assistance have gained important partnerships since 2008 ..................................... 53 



AFFINITY AND PARTNERSHIP MARKETING IN UK TRAVEL INSURANCE 
 

© FINACCORD (04/2010) 
 

IV 

4.6 Online aggregators and brokers .................................................................................................. 55 
Introduction ........................................................................................................................................... 55 
Analysis of partnerships ..................................................................................................................... 55 
Europ Assistance is the leading single partner, thanks to its relationship with InsureandGo... .......... 55 
... while QuoteBanana and Drakefield Insurance Services have the most broker partnerships ........ 55 
4.7 Packaged accounts and payment cards .................................................................................... 57 
Introduction ........................................................................................................................................... 57 
Analysis of partnerships ..................................................................................................................... 57 
85% of packaged accounts include travel insurance ............................................................................ 57 
Aviva’s partnerships should be safe from bank mergers ...................................................................... 57 
4.8 Pawnbrokers, cheque cashers and providers of foreign exchange and remittance 
services .................................................................................................................................................. 59 
Introduction ........................................................................................................................................... 59 
Foreign exchange and remittance companies are potential partners for travel insurance ................. 59 
4.9 Specialized lenders ........................................................................................................................ 60 
Introduction ........................................................................................................................................... 60 
Analysis of partnerships ..................................................................................................................... 61 
Only two of these lenders offer travel insurance to their customers .................................................... 61 
 
5.0 COMMERCIAL ENTITIES ............................................................................................................... 62 
 
5.1 Airlines ............................................................................................................................................. 63 
Introduction ........................................................................................................................................... 63 
Analysis of partnerships ..................................................................................................................... 63 
Three quarters of airlines offer travel insurance... ................................................................................. 63 
... with partnerships spread across half a dozen insurers .................................................................... 63 
5.2 Automotive associations .............................................................................................................. 65 
Introduction ........................................................................................................................................... 65 
Analysis of partnerships ..................................................................................................................... 66 
These associations have distinct partnerships for travel insurance - this is not just an ‘add-on’ ........ 66 
5.3 Automotive dealers, repair shops and supermarkets .............................................................. 67 
Introduction ........................................................................................................................................... 67 
Analysis of partnerships ..................................................................................................................... 67 
Kwik Fit has gone beyond motor and breakdown insurance, setting a lead followed by Arnold Clark ..  
 ................................................................................................................................................................. 67 
5.4 Automotive manufacturers ........................................................................................................... 68 
Introduction ........................................................................................................................................... 68 
Only one manufacturer sells travel insurance ....................................................................................... 68 
5.5 Estate agents .................................................................................................................................. 69 
Introduction ........................................................................................................................................... 69 
The commission for travel insurance is too low to attract interest from estate agents ........................ 69 
5.6 Football clubs ................................................................................................................................. 70 
Introduction ........................................................................................................................................... 70 
Analysis of partnerships ..................................................................................................................... 70 
Clubs’ multi-product financial services divisions have closed after a brief existence .......................... 70 
Travel insurance is offered along with other products, primarily by local brokers... ............................ 70 
... with a high turnover of partnerships in the past two years ............................................................... 70 
5.7 Internet, media and telecoms entities ......................................................................................... 72 
Introduction ........................................................................................................................................... 72 
Analysis of partnerships ..................................................................................................................... 73 
Two aggregators have made an impact on this category of affinity partner... ..................................... 73 
... with BeatThatQuote.com rising while Insurancewide.com has fallen from sight ............................ 73 
5.8 Online price comparison providers............................................................................................. 75 
Introduction ........................................................................................................................................... 75 



AFFINITY AND PARTNERSHIP MARKETING IN UK TRAVEL INSURANCE 
 

© FINACCORD (04/2010) 
 

V 

Analysis of partnerships ..................................................................................................................... 76 
Only one price comparison site has a bona fide affinity partnership as opposed to sponsored links 76 
5.9 Retailers ........................................................................................................................................... 77 
Introduction ........................................................................................................................................... 77 
Analysis of partnerships ..................................................................................................................... 77 
Most of the largest retailers offer travel insurance ................................................................................ 77 
Catalogue retailers remain in travel insurance whereas they have pulled out of pet insurance ........ 77 
5.10 Travel companies ......................................................................................................................... 79 
Introduction ........................................................................................................................................... 79 
Analysis of partnerships ..................................................................................................................... 79 
New regulations have not deterred many travel companies from selling insurance... ........................ 79 
... but they have changed operating models from broker to single partnerships................................. 79 
5.11 Utilities companies ....................................................................................................................... 81 
Introduction ........................................................................................................................................... 81 
A lack of success in most financial services implies that travel insurance would not work here ........ 81 
5.12 Other commercial entities ........................................................................................................... 82 
Introduction ........................................................................................................................................... 82 
Branded conglomerates ...................................................................................................................... 82 
Four diverse organisations are now classified as ‘branded conglomerates’… ................................... 82 
… with Virgin planning an ambitious expansion of its financial services activities .............................. 82 
Two out of three branded conglomerates have changed travel insurance partner ............................ 82 
Loyalty schemes ................................................................................................................................... 83 
The loyalty schemes category includes programs based around leisure, shopping and travel ......... 83 
AIRMILES, ipoints and Nectar have very different profiles and histories ............................................ 83 
More travel insurance schemes are possible in this sector .................................................................. 84 
The Post Office ...................................................................................................................................... 85 
The Post Office is one of the most important single partnerships for travel insurance distribution .... 85 
 

 
  



AFFINITY AND PARTNERSHIP MARKETING IN UK TRAVEL INSURANCE 
 

© FINACCORD (04/2010) 
 

VI 

GRAPHICS / TABLES 
 
 
The affinity and partnership marketing universe 7 
Entities contacted for the research, segmented by broad category 8 
Affinity and partnership marketing schemes for travel insurance in the UK: penetration by type of partner 14 
Affinity and partnership marketing schemes for travel insurance in the UK: segmentation by operating model and 
competitor 16 
Charities offering travel insurance: penetration, operating models and share of partnerships 20 
Lifestyle organisations offering travel insurance: penetration, operating models and share of partnerships 22 
The top 30 professional associations in the UK ranked by member numbers, 2010 (data) 25 
Professional associations offering travel insurance: penetration, operating models and share of partnerships 27 
Sporting organisations offering travel insurance: penetration, operating models and share of partnerships 29 
The top 75 trade associations in the UK ranked by member numbers, 2010 (data) 31 
The top 75 trade associations in the UK ranked by member numbers, 2010 (data) (continued) 32 
Trade associations offering travel insurance: penetration, operating models and share of partnerships 34 
The top 40 trade unions in the UK ranked by member numbers, 2010 (data) 36 
Trade unions offering travel insurance: penetration, operating models and share of partnerships 38 
Universities offering travel insurance through partnerships 39 
Banks offering travel insurance: penetration, operating models and share of partnerships 43 
Building societies offering travel insurance: penetration, operating models and share of partnerships 45 
The top 20 credit unions in the UK ranked by member numbers (data) 47 
Credit unions offering travel insurance: penetration, operating models and share of partnerships 48 
The top 25 friendly societies in the UK ranked by member numbers, 2008 (data) 50 
Friendly societies offering travel insurance through partnerships 51 
Insurers offering travel insurance: penetration, operating models and share of partnerships 54 
Online aggregators and brokers offering travel insurance: penetration, operating models and share of partnerships   
 56 
Packaged accounts and payment cards offering travel insurance: penetration, operating models and share of 
partnerships 58 
Specialized lenders offering travel insurance through partnerships 61 
Airlines offering travel insurance: penetration, operating models and share of partnerships 64 
Automotive associations offering travel insurance through partnerships 66 
Automotive dealers, repair shops and supermarkets offering travel insurance through partnerships 67 
Automotive manufacturers offering travel insurance through partnerships 68 
Football clubs offering travel insurance: penetration, operating models and share of partnerships 71 
Internet, media and telecoms entities offering travel insurance: penetration, operating models and share of 
partnerships 74 
Online price comparison sites offering travel insurance through partnerships 76 
Retailers offering travel insurance: penetration, operating models and share of partnerships 78 
Travel companies offering travel insurance: penetration, operating models and share of partnerships 80 
Branded conglomerates offering travel insurance through partnerships 83 
Loyalty schemes offering travel insurance through partnerships 84 

 


