TRAVEL METRICS: CONSUMER APPROACHES TO TRAVEL INSURANCE AND ASSISTANCE IN GERMANY

TABLE OF CONTENTS

0.0 EXECUTIVE SUMMARY ...ttt ettt sttt st e e sae e sae e aae s bt saeeebeaebe et e e beebeeasesaeesaeesaeanseenes
Younger travellers are more likely to be covered by travel insurance POlICIES..........cccccveeeeeeieiecesereeee e
Prominent providers include Allianz VVersicherung and HUK Coburg Versicherung...........cccoocooeverenerniniencseniene
Annual travel policies play an important role in the German Market ...........c.ccceeeveveiceciee s
Claims frequency is highest among policyholders with large annual household incomes .............ccoccoeiriniencenne.

1.0 INTRODUCTION ...ooiutiuieieiteie st stestesteeeesaes e stestesseasesseessessessestesseaseessessessessessesssasesssensesesenssessesseseensessessenses
RESEAICKN FALIONAUE ........eeitieiiee ettt st sae e s te e sbeeabeeaeeebeesbe e beeabesasesseesaeesaeesseenseensesneesseesreens
EUropean CONSUMIET FTESEAICH ........ccueuiiiiieeiititet ettt ettt e s et e s se s be e sesbe e e sesbe s esestesenestensens

Travel INSUranCe and ASSISIANCE ......c..covieiirireeeceesee e se e e e e sr e te e s re e e e e e teseesbesaesresneenaeneeseenrenes

L 11 =T g (0 o 08O
Other international rESEAICH FEPOITS.......cci ittt ettt sttt et sb e et s b e et be e
2.0 SURVEY ANALYSIS.... oottt ettt et b et b e st b e et b e s e bt b e st et b e st e st b e ne st s be et b e
11100 0 od i o] o ST P ST P TSP

UNAErYiNG traVel MATKEL.........cceiiriiieeiitee bbbt b et bbbttt sb e
FIEQUENCY OF TTAVEN ......oouiiieeeee ettt bbbt b et ae b et b e ne b e

Frequency of travel, Segmented DY A0 ........cociiiriiiii i e
Frequency of travel, segmented DY INCOMIE ........ccei e ieiie e st ae e e sreens

Uptake of travel INSUrance and @SSISIANCE .........cccuiiieiieeiie e ereeerte e et e e s e e te s teseeseesreesreeneeneeeneesreenseens
Proportion of travellers who are covered by travel INSUrANCE ...

Proportion of travellers who are covered by travel insurance, segmented by age .........ccccccevevveivceennnnne
Proportion of travellers who are covered by travel insurance, segmented by inCome ............cccoceeveeneee
Types of consumers who buy the Most travel INSUFANCE ...........eeverererirere e
Main reasons why uninsured travellers do not acquire travel INSUIaNCE. ..........c.coveerereienereresesee e

Characteristics of travel InSurance and aSSISIANCE ..........cocciieriririree e
Risks covered DY travel INSUIBNCE .........co.ciiiiee ettt bbb st

ProViders Of trAVE] INSUIBINCE..........ooceeee ettt e et e e st e e s st et e s eaaeessabaeessaatesesasseeessaseeessasseeesansees

Distribution of travel INSUrance and ASSISTANCE ..........ooeceieiieeie et eeeeee e e e e et e s et e s s eeessssteeesssrseessareeeeas
Types of travel insurance and assistance poliCies held.............coooeeir i

Types of travel insurance and assistance policies held, segmented by age..........ccocvevrineininecnenene,
Types of travel insurance and assistance policies held, segmented by income............ccccccevveveececnenen.
Distribution channels used for stand-alone travel INSUFANCE...........cocoierereiereeee e
Distribution interfaces used for stand-alone travel INSUFANCE............cooreieiereeee e
Cross-tabulation of distribution channels and interfaces used for stand-alone policies ...........c.ccocevevuenene
Time of acquisition of stand-alone travel INSUFANCE .............ooeiririiieee s

Travel insurance and aSSIStANCE ClAIMS .......ccveirieree et sre e e e eeesreneenes
Frequency and outcome of travel insurance claims, segmented by age ..o

Frequency and outcome of travel insurance claims, segmented by INCOME ...,
Frequency of travel insurance claims, segmented by type Of POIICY.........cccovevriineinieneiseee e
Main reasons for travel INSUFANCE CIAIMS .........coiiiiie et sae

L0 APPENDIX ...ttt sttt sttt sttt sttt b e et b e et b e et b e e R b e AR e Rt E e ee Rt Re e e Rt b e e Rt e be et e b e neeee e
RESEAICh SAMPIE SEALISICS ... i iveeeeeieee ettt et b et e e e b bt eb e e e e e e e e saesbe e
RESEAICH SITUCIUIE ...ttt b bbb bbb e e b et e bt st e e n et e e et st e

© FINACCORD (06/2011)



TRAVEL METRICS: CONSUMER APPROACHES TO TRAVEL INSURANCE AND ASSISTANCE IN GERMANY

LIST OF GRAPHICS / TABLES

0.0 EXECUTIVE SUMMARY ...ttt r e ss b sh e n et b e sn e b sne b et seennennenresre 1
1.0 INTRODUCTION ...oiitiitiitiiicie s bbb s bbb a e e e b bbb a e sn b s 2
2.0 SURVEY ANALYSIS ... oottt et b e sr e r et b e sa e e sr e r e b e be e e s e nenne s 6

% of German respondents undertaking significant travel during the preceding 24 months, 2006 and 20107
% of German respondents undertaking significant travel during the preceding 24 months, segmented by

=T [T 0 PP PP PRUROTPPRPRPRTN 8
% of German respondents undertaking significant travel during the preceding 24 months, segmented by
annual household INCOME, 2010 .........ooiiiieire ettt st e sttt eseebeseesbesneeneeneenaentesrens 9
% of German travellers who were covered by travel insurance, 2006 and 2010...........cccceveeeereecvereeseenennn 10
% of German travellers who were covered by travel insurance, segmented by age, 2010...........ccccceeuu..e. 11
% of German travellers who were covered by travel insurance, segmented by annual household income,
120 1 O OSSR 12
% of all travel insurance policies purchased by each age and annual household income segment,
GEIMANY, 2010 teeiieet ettt st e s et et e e et ea e e eb e et e e beeabeeatesaeesaeesaeeaee e et eateeaeeeReeebe e beenbeeeeentenneas 13
Main reasons why uninsured German travellers did not acquire travel insurance, 2006 and 2010 (data).13
Main reasons why uninsured German travellers did not acquire travel insurance, 2006 and 2010............ 14
Risks covered by travel insurance and assistance in Germany, 2010 ........ccccocovvievcevieeveeseese e 15
Travel insurance providers identified by respondents in Germany, 2010..........ccocoreerereerenereneneeseneenes 16
Types of insurance policy held by insured German travellers, 2006 and 2010...........cccceevveveerreererereenennns 17
Types of insurance policy held by insured German travellers, 2006 and 2010 (data) ...........ccceeeveeeveeernenne 18
Types of insurance policy held by insured German travellers, segmented by age, 2010 .........c.cccecueeneee. 19
Types of insurance policy held by insured German travellers, segmented by annual household income,
20 1 SRS 20
Types of insurance policy held by insured German travellers, segmented by age and annual household
INCOME, 2000 (LA ... .vveveeeteste ettt ettt sttt et b e s be b et b e s e et b e s e e bt b e se e bt e b e ne e bt e beneeneebeneeaesbeneenesbe e 21
Distribution channels used for stand-alone travel insurance in Germany, 2010 ..........ccccoveveiveeereererenennnnns 22
Distribution channels used for stand-alone travel insurance in Germany, 2006 and 2010 ............c..ccev... 23
Distribution interfaces used for stand-alone travel insurance in Germany, 2006 and 2010 ...........c...c........ 24
Cross-tabulation of distribution channels and interfaces used for stand-alone travel insurance in Germany,
20 1 SRS 25
Time of acquiring stand-alone travel insurance relative to time of booking travel, Germany, 2006 and 2010
........................................................................................................................................................................... 26

Frequency and outcome of travel insurance claims in Germany, segmented by age of claimant, 2010....27
Frequency and outcome of travel insurance claims in Germany, segmented by annual household income

OF ClAIMANT, 2000 ..ottt r et r e s et e et se et R e sr e e e r e se e e er e seeseereneeneerenre e erenrennas 28
Frequency and outcome of travel insurance claims in Germany, segmented by age and annual household
income of claiMmant, 2010 (ALA) .........ceoueruereirere ettt et ae et be e e b et ene e e e s e seeseeenas 29
Frequency of travel insurance claims in Germany, segmented by type of policy, 2010..........ccccocereeerenne 30
Main reasons for travel insurance claims in Germany, 2010.........cccccuvivvirieieeenieenere e see e 31
G0 o o N S 32
German survey sample (1,000 individuals), segmented by age group and annual household income band
........................................................................................................................................................................... 33

© FINACCORD (06/2011) Il



