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Passenger car parc and new / used passenger car sales in Sweden, 2002-6

New car registrations in Sweden segmented by manufacturer group, 2006

Number of franchised automotive dealership sales outlets in Sweden, 2001-5

Key data points for the franchised automotive dealership distribution channel in Sweden, 2005

New / used passenger car finance market in Sweden segmented by dist. channel: volumes, 2002-6
New / used passenger car finance market in Sweden segmented by dist. channel: values, 2002-6

% of dealers offering various automotive financial services in Sweden, 2007

% of new and used car purchasers contracting auto. fin. services at the point of sale in Sweden, 2007
Average number of various automotive financial services providers used by dealers in Sweden, 2007

% of spiit of automotive finance at the point of sale in Sweden between lending and leasing contracts, 2007
Pen., op. mods. and non-captive part. mkt. shares for finance / leasing mkid. by dealers in Sweden, 2007
Pen., op. mods. and non-captive part. mkt. shares for motor insurance mkitd. by dealers in Sweden, 2007
Pen., op. mods. and non-captive part. mkt. shares for extd. warranties mkid. by dealers in Sweden, 2007
Pen., op. models and non-captive part. market shares for man.-branded finance / leasing in Sweden, 2007
Pen., op. models and partner market shares for man.-branded motor insurance in Sweden, 2007

Pen., op. models and direct partner market shares for man.-branded creditor ins. in Sweden, 2007

Pen., op. models and partner market shares for man.-branded extd. warranties in Sweden, 2007

Pen., op. models and partner market shares for manufacturer-branded road assistance in Sweden, 2007
Key data points for automotive financial services in Sweden, 2002-6

Passenger car parc and new / used passenger car sales in Switzerland, 2002-6

New car registrations in Switzerland segmented by manufacturer group, 2006

Number of franchised automotive dealership sales outlets in Switzerland, 2001-5

Key data points for the franchised automotive dealership distribution channel in Switzerland, 2005

New / used passenger car finance market in Switzerland segmented by dist. channel: volumes, 2002-6
New / used passenger car finance market in Switzerland segmented by dist. channel: values, 2002-6

% of dealers offering various automotive financial services in Switzerland, 2007

% of new and used car purchasers contracting auto. fin. services at the point of sale in Switzerland, 2007
Average number of various automotive financial services providers used by dealers in Switzerland, 2007
% of split of automotive finance at the point of sale in Switz. between lending and leasing contracts, 2007
Pen., op. mods. and non-captive part. mkt. shares for finance / leasing mkid. by dealers in Switz., 2007
Pen., op. mods. and non-captive part. mkt. shares for motor insurance mkid. by dealers in Switz., 2007
Pen., op. mods. and non-captive part. mkt. shares for extd. warranties mktd. by dealers in Switz., 2007
Pen., op. models and non-captive part. market shares for man.-branded finance / leasing in Switz., 2007
Pen., op. models and partner market shares for man.-branded motor insurance in Switzerland, 2007
Pen., op. models and direct partner market shares for man.-branded creditor ins. in Switzerland, 2007
Pen., op. models and partner market shares for man.-branded extd. warranties in Switzerland, 2007
Pen., op. models and partner market shares for manufacturer-branded road assistance in Switz., 2007
Key data points for automotive financial services in Switzerland, 2002-6
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