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Providers from which main business insurance packages and secondary insurance products of I.T. services 
businesses are acquired, 2008 220 
Percentage of I.T. services businesses belonging to a commercial affinity group, 2008 221 
Usage of commercial affinity groups to acquire business insurance by I.T. services businesses, 2008 222 
Requirement of logistics, motor trades or transportation businesses for any form of business insurance, 2008 225 
Holdings by logistics, motor trades or transportation businesses of different forms of business insurance, 
2008  226 
Number of relationships for business insurance held by logistics, motor trades or transportation businesses, 
2008 227 
Providers from which main business insurance packages and secondary insurance products of logistics, 
motor trades or transportation businesses are acquired, 2008 228 
Percentage of logistics, motor trades or transportation businesses belonging to a commercial affinity group, 
2008 229 
Usage of commercial affinity groups to acquire business insurance by logistics, motor trades or 
transportation businesses, 2008 230 
Requirement of media, marketing or entertainment businesses for any form of business insurance 
2008 233 
Holdings by media, marketing or entertainment businesses of different forms of business insurance, 2008  234 
Number of relationships for business insurance held by media, marketing or entertainment businesses, 2008 235 
Providers from which main business insurance packages and secondary insurance products of media, 
marketing or entertainment businesses are acquired, 2008 236 
Percentage of media, marketing or entertainment businesses belonging to a commercial affinity group, 2008 237 
Usage of commercial affinity groups to acquire business insurance by media, marketing or entertainment 
businesses, 2008 238 
Requirement of professional or financial services businesses for any form of business insurance 2008 241 
Holdings by professional or financial services businesses of different forms of business insurance, 2008  242 
Number of relationships for business insurance held by professional or financial services businesses, 2008 243 
Providers from which main business insurance packages and secondary insurance products of professional 
or financial services businesses are acquired, 2008 244 
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Percentage of professional or financial services businesses belonging to a commercial affinity group, 2008 245 
Usage of commercial affinity groups to acquire business insurance by professional or financial services 
businesses, 2008 246 
Requirement of property management or rental businesses for any form of business insurance 2008 249 
Holdings by property management or rental businesses of different forms of business insurance, 2008  250 
Number of relationships for business insurance held by property management or rental businesses, 2008 251 
Providers from which main business insurance packages and secondary insurance products of property 
management or rental businesses are acquired, 2008 252 
Percentage of property management or rental businesses belonging to a commercial affinity group, 2008 253 
Usage of commercial affinity groups to acquire business insurance by property management or rental 
businesses, 2008 254 
Requirement of retailing or other high street services businesses for any form of business insurance 
2008 257 
Holdings by retailing or other high street services businesses of different forms of business insurance, 2008  258 
Number of relationships for business insurance held by retailing or other high street services businesses, 
2008 259 
Providers from which main business insurance packages and secondary insurance products of retailing or 
other high street services business held, 2008 260 
Percentage of retailing or other high street services businesses belonging to a commercial affinity group, 
2008 261 
Usage of commercial affinity groups to acquire business insurance by retailing or other high street services 
businesses, 2008 262 
Requirement of other consumer or business services businesses for any form of business insurance 
2008 265 
Holdings by other consumer or business services businesses of different forms of business insurance, 2008  266 
Number of relationships for business insurance held by other consumer or business services businesses, 
2008 267 
Providers from which main business insurance packages and secondary insurance products of other 
consumer or business services business held, 2008 268 
Percentage of other consumer or business services businesses belonging to a commercial affinity group, 
2008 269 
Usage of commercial affinity groups to acquire business insurance by other cons. or business services 
businesses, 2008 270 
Requirement of home-based businesses for any form of business insurance 2008 273 
Holdings by home-based businesses of specific forms of business insurance 2008  274 
Number of relationships for business insurance held by home-based businesses, 2008 275 
Providers from which main business insurance packages and secondary insurance products of home-based 
businesses are acquired, 2008 276 
Percentage of home-based businesses belonging to a commercial affinity group, 2008 277 
Usage of commercial affinity groups to acquire business insurance by home-based businesses, 2008 278 
Requirement of recently-established businesses for any form of business insurance 2008 281 
Holdings by recently-established businesses of specific forms of business insurance 2008  282 
Number of relationships for business insurance held by recently-established businesses, 2008 283 
Banks with which main business current accounts and secondary insurance relationships of 
recently-established businesses are acquired, 2008 284 
Percentage of recently-established businesses belonging to a commercial affinity group, 2008 285 
Usage of commercial affinity groups to acquire business insurance by recently-established businesses, 
2008 286 
Requirement of self-employed individuals for any form of business insurance 2008 289 
Holdings by self-employed individuals of specific forms of business insurance 2008  290 
Number of relationships for business insurance held by self-employed individuals, 2008 291 
Providers from which main business insurance packages and secondary insurance products of self-employed 
individuals are acquired, 2008 292 
Percentage of self-employed individuals belonging to a commercial affinity group, 2008 293 
Usage of commercial affinity groups to acquire business insurance by self-employed individuals, 2008 294 
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Requirement of businesses with high cash or cheque receipts for any form of business insurance 2008 297 
Holdings by businesses with high cash or cheque receipts of different forms of business insurance 
service, 2008  298 
Number of relationships for business insurance held by businesses with high cash or cheque receipts, 2008 299 
Providers from which main business insurance packages and secondary insurance products of businesses 
with high cash or cheque receipts are acquired, 2008 300 
Percentage of businesses with high cash or cheque receipts belonging to a commercial affinity group, 2008 301 
Usage of commercial affinity groups to acquire business insurance by businesses with high cash or cheque 
receipts, 2008 302 
Requirement of businesses with international revenues for any form of business insurance 2008 305 
Holdings by businesses with international revenues of specific forms of business insurance, 2008  306 
Number of relationships for business insurance held by businesses with international revenues, 2008 307 
Providers from which main business insurance packages and secondary insurance products of businesses 
with international revenues are acquired, 2008 308 
Percentage of businesses with international revenues belonging to a commercial affinity group, 2008 309 
Usage of commercial affinity groups to acquire business insurance by businesses with international 
revenues, 2008 310 
Requirement of businesses with online revenues for any form of business insurance 2008 313 
Holdings by businesses with online revenues of specific forms of business insurance 2008  314 
Number of relationships for business insurance held by businesses with online revenues, 2008 315 
Providers from which main business insurance packages and secondary insurance products of businesses 
with online revenues are acquired, 2008 316 
Percentage of businesses with online revenues belonging to a commercial affinity group, 2008 317 
Usage of commercial affinity groups to acquire business insurance by businesses with online revenues, 
2008 318 

 
 
 

 
 


